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Hong Kong Top Brand Awards® (established in 1999} and Hong Kong Top Sarvice Brand

Awards (established in 2005} aim to give recognition to outstanding brands established by

Hong Kong companiag, to encourage local entarprises to strive for excallence, to promaota

Hong Kong products and services, and to enhance the profile of Hong Kong industries baoth
| locally and intermationally.
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Hong Kong Top Brand Awards are conferred to product brands, which ara normally
reprasanted by the frademarks or logos printed on prepackaged goods; whereas the Hong
Kong Top Service Brand Awards are presented o brands engaged in service industries,
which oftan refar to the trademarks or logos shown at the sarvice locations or the brands of

the entry companias.
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The Hong Kong Brand Development Council {BDC) and the Chinese Manufacturers'

Association of Hong Kong are the co-organisars of the Awards.
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To ba aeligible, the entry brand should be established in Hong Kong or
hawve substantially close relations with Hong Keong, e.g. the controlling
shareholders of the entry company being Hong Kong residents, the
manufacturing or operating sites mainly based in Hong Kong, or tha
brand having significant contributicn fo or influences on Hong Kong's
industrial and economic development.

The entry brand should have been ragistered with the Intellectual
Property Department, HKSAR. Otharwise, the entry company should
produce aﬁﬁmﬂamdmmmmmgmgmww proprietorship
of the brand.

The entry company should hold a valid Hong Kong Business
Registration Certificate and have substantive business operation
in Hong Kong, and it must demonstrate to the satisfaction of the
Organiser that it has exclusive rights to fully control the production,
distribution or other operational activities under the entry brand.

Previous winnars of the Awards (including “Hong Kong Top Brand™
and "*Hong Kong Top Service Brand®) are subject to a one-year
moratorium and will resume entitiement in the third year after winning
the first Awards.
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Under the 2026 Hong Kong Top Brand Awards, “Hong
Kong Top Brand™ will be granted to “new comer entries”™
(entnes that have never won such Awards before) of the
most outstanding merits, while “veteran entries” (past
Awardees) exhibiting continuously supenor performance
may be conferred “Hong Kong Prermer Brand”™. Usually
capped at 10, the exact number of Awardees at each
level will be at the dizcretion of the Judging Panel.

The 2026 Hong Kong Top Service Brand Awards will
select winners of “Hong Kong Premier Service Brand™
and “Hong Kong Top Service Brand™ from “veteran
entries” and “new comer entries” respectively. The
number of “Hong Kong Premier Service Brand™ and “Hong
Kong Top Service Brand™ will be at the discretion of the
Judging Panel and is usually capped at 10 for each level.

The 2026 Hong Kong Top Brand Awards and Hong
Kong Top Service Brand Awards will present “Ten Year
Achievement Award” to selected past Awardees who
have demonstrated persistent commitment to branding
and sustained outstanding performance over the yvears.
To be eligible, candidate of this honorary award should
be a winner of “Hong Kong Premier Brand™ or “Hong
Kong Premier Service Brand®, and it has been conferred
the title of “Hong Kong Top Brand™ or “Hong Kong Top
Service Brand” for at least ten years (the winning year
inclusive).?

The Hong Kong Distinguished Brand Leader Award
has been introduced to give recognition to Hong Kong
entreprensurs for the remarkable achievements in brand-
building and contnbutions towards the development of
Hong Kong brands, with the objective of identifying role
models for the industries and promoting Honag Kong's
brand culture. The 2026 Brand Leader Award will choose
one winner and the candidate should be a Hong Kong
citizen who has been at the helm of a winner of Ten Year
Achievement Awards and engaged in the operation of the
Candidate's Brand for not less than 10 years®

Winner of the above award categories will receive a
trophy and a certificate, as a memento of achievement.
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All awardees should report to the Organiser regarding products
or sarvices under the winning brands. For winners of "Hong Kong
Premier Brand", "Hong Kong Top Brand”, *"Hong Kong Premier
Service Brand™ and “Hong Kong Top Service Brand™, they could
apply for "Hong Kong Top Brand Mark™ (Top Mark) by product/
sarvice catagory and will, if meeting the assesament requirements,
be conferred a Licence to use Top Mark for business promotion
in relation to the brand, the winning company or certified product’

sarvice categories.
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a)

Companies wishing te enter the competition should indicate the
award category and complete the coresponding “Entry Form™ for
submission to the Organiser.

b} Participating companies should, upon the request of the Organiser,

bj

provide complete, accurate and objective information about the
entry brand, together with relevant matenals such as product/service
descrmhnn phutogmphs catalngues technical drawings and
samples, if approprate. Su and matenals as well as
ﬂ'reagnedmﬂcumrd ErﬁyFﬂrm"sledbeammjtuﬂ'ﬂ
Organizer no kater than 31 August 2026.

Entrants should report to the Crganiser regarding the products or
services under the entry brand and submit major product/service

categories (at least one tem) for pre-registration with “Hong Kong
Top Brand Mark Scheme”, and it should provide due assistance
to the Organeser in condu::tlng On-site Assessment.®

Entrants short-listed as candidates for Final Judging would be put
up for Public Polling by qualified wisitors to the 60th Hong Kong
Brands and Products Expo (HKBPE) and they are also required
to attend an interview at the Final Judging Meeting and give a
presentation (about 10 minutes) to the Judging Panel.

Mo admission fee is charged but entrants should share part of the
On-site Assessment fees, nomally at HK$3,000 per

category. A company entering the Final Judging should also pay
HK$22 000 (for member of BDC or exhibitor of the 60th HKBPE)
or HK$24,000 {for others), to cover part of the costs of promotionial
activities as well as the production of displaying board and webpage.

T e

| ERESRUTAEAERHETE a5 Assessment is primarily based on the following factors:

Reputation (Hong Kong, Chinese Mainland and Oversaas)
Innovation

Quality

Image

Environmental Performance, Social Responsibility and
Corporate Govermancea

Enitrias should go through a Preliminary Screaning before antering
the Final Judging, which in turmn consists of an interview by tha Final
Judging Panel and a Public Poliing held at the HKEPE venue. Final
decision iz based on review by Judging Panal with the results of
Public Polling and On-site Assessmant taken into consideration.

All decizions made by the Judging Panel and the Organiser will ba
final and binding in afl respects of all matters relating to the Awards.
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The forerurner of Hong Kong Top Brand Awands I Hong Kong Top Ten Brandnames AWards.

,a. The edgbiity requrement, appicaion Procecre, Sslaction crena, use of the spacially designad 10go and further detaks of the “Hong Kang Tap

Brand Tan Year Achlavement Awsrd®, “Hong Kong Top Senvice Brand Ten Year Achlevemant Award™ and ~Hong Kong Disinguished Brand Leader

AWRrT" are stpulated In & SEpErale docLEant.

The Hong Kong Top Brand Mark Licence ks subject to renswal on a yearly besis. If 3 winning company fks 10 renew Licence 1oe sny product of
‘sarvica, It should not In 8Ny C258 Promole INdviousl product or sanice by means. of 1he AWEITS; and should caany Indicate M Tl e of the ward,
the year of conbenmant and the name of the Organiser whenever quoding the Awards in iterature.

An antrant may ba exampted from On-clbe Assessment I it hoids 8 Hong Kong Top Brand Mark Licence for the pre-registersd product/sanvice
caleqory end the Licence’s resioual valdity perind will be not IS5 than 3 monins by e time of Preiminery Screaning.

Tha Pubilc Poiling of the 2096 Awards ks i be organised from 12 Decambear 2026 10 2 January 2027 in tandam wilh the é0th HKBPE {io be hed at

tha Victoria Park, Hong Kong tantatvely).
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The Presentation Ceremony-cum-Gala Dinner
of 2026 Awards will be held on the evening of 2
February 2027 at Convention Hall, Hong Kong
Convention and Exhibition Centre, to be officiated
by Financial Secretary The Honourable Paul
Chan, GBM, GBS, MH, JP and top officials of |

HKSAR Govermamant.

—

Final Judging Panel of Hong Kong Top Brand Awards comiprisas:

Mr Aaron Liu, JP, Director-General of Trade and Industry, Hong
Kong SAR Government (Chaimman of Judging Panel)

Dr Wingco Lo, BES, JP, President of the Chinese Manufacturars'
Asspciation of Hong Kong

Hon Sunny Tan, Chairman of the Hong Kong Productivity Counci
Mr Robert P K Lok, Vice Chairman of the Hong Kong Brand
Denvelopmeant Council

Prof Karen Chan, JP, Deputy Chairman of the Federation of Hong
Kong Industries

Mr Hong Ko, Vice Chainman of Hong Kong Designers Association
Mz Sophia Chong, Executive Director of the Hong Kong Trade
Denvelopmeant Council

Final Judging Panal of Hong Kong Top Sarvice Brand Awards comprises:

Dr Barnard Chan, JP, Under Secretary for Commerce and
Economic Developmant, Hong Kong SAR Government (Chairman
of Judging Panel)

Mr Calvin K W Chan, MH, Chairman of the Hong Kong Brand
Devalopment Council

Mr Ricky T=ang Chi-ming, BBS, JP, Vice Chairman of the Chinese
General Chamber of Commerce

Dr Laura Lo, Associate Vice President (Institutional Advancemeant)
of the Hong Kong Polytechnic Univarsity

Mr Patrick Yeung Wai-tim, Chief Executive Officer of the Hong
Kong General Chamber of Commerca

Mz Becky Ip, Deputy Exacutive Director of Hong Kong Tourism
Board

Represantative of Hong Kong Retail Managomant Association
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