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We are interested to participate in the Award below. Please send relevant details and Entry Form to us.
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With Mr Charles Ng serving as the design consultant, the "Go
Global Top Brand Logo™ pairs solid primary blua with a gleaming
golden outer ring to shape a circular seal standing for trust mark of
impeccable credibility. Engraved within is the number “1” seamlesshy
intagrated with the letter *b™ (the abbreviation for “brand™), which
subtly incorporates with letter “G"— signifying global vision - and
“0", inscribed with the Earth's longitudes and latitudes, togather
converging into a dynamic “GO". Ultimately, the Logo symbaolizes
that the award-winning brand, by setting sail from Hong Kong, would
pionear in navigating “blue ocean™, win internaticnal acclaim, and
forge ahead with unstoppable momaenturn.
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Go Global Top Brand Awards and Go Global Top Sarvice Brand Awards give recognition
to brands that use Hong Kong as a strategic hub to expand their business operations
across regions and have achieved outstanding performance. The Awards aim to encourage
enterprises to leverage Hong Kong's advantages as a supply chain management centre to
build global value chains, diversify their markeat presence, and promote international image,
thereby enhancing their brand competitiveness and global influence.
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Go Global Top Brand Awards are conferred to product brands, which are normally
represented by the trademarks or logos printed on prepackaged goods; whereas the Go
Global Top Service Brand Awards ara presented to brands engaged in service industrias,
which often refer to the trademarks or logos shown at the service locations or the brands of
the entry companies. Entry companies should proactively display and promote their eniry
brands and the logos thereof to customers, consumers, other stakeholders, and the public
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The Hong Kong Brand Development Council (BEDC) and the Chinese Manufacturers’
Association of Hong Kong are the co-organisers of the Awards.
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To be eligible, the entry brand should on its own initiative, conduct
substantive business operations in both Hong Kong and the place
of itz origin or in at laast one overseas jurisdiction. The brand
should have completed trademark registration in the aforesaid
places or be able to produce sufficient evidence to demonstrata
the orginality and proprietorship. The antry company or its parent
group should be the beneficial owner of the brand trademarks.

The brand should have substantial relations with Hong Kong,
e.d. the brand being founded in Hong Kong, the production or
operating site being based in Hong Kong, its products or sarvices
targeting Hong Kong as an important or strategic market, part of
the key shareholders being Hong Kong residents; or the brand
having made significant contributions to or influences on Hong
Kong's industrial and economic devealopment.

The entry company should have been ragisterad in Hong
Kong and, through its organisational structure or operational
arangements possess exclusive or specifically authorised control
rights to control the production, distribution, promotion or othar
operational activities under the entry brand.

The Awards will present “Go Global Top Brand™ and “Go Global
Top Service Brand™ to entries of the most ocutstanding merits.
Usually capped at 5 for each award category, the exact number of
Awardees will be at the dizcretion of the respective Judging Panel.

Winners of both the Award categories will receive a trophy and a
certificate, az a memanto of achievement. Subject to the approval
of the Crganiser, the awardees are entitled to use “Go Global
Top Brand Logo" for promoting the overall image of the winning
company and the brand within two years, provided that the full title
and year of award conferral are duly indicated.
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Companies wishing to enter the competition should indicate the award
= and complate the comazponding “Entry Form® for submission to
& aniser.

Partlc{fatlng companies should, upon the request of the Organiser,
provide complete, accurate and objective information about the
entry brand, t{:gathar with relevant materials such as product/service
description, photog s, catalogues, technical drawings and samples, if
appropriata. Euc:h | jormation and materials should be submitted to the
Organiser mo later than 31 August 2026.

The Entrant should report to the Organiser regarding the products
or sarvices under the entry brand and provide due assistance to the
Organiser in conducting On-zite Assezsment based on the major
product/service (at least cne item) of the entry brand.

Entrants short-listed as candidates for Final Judging would be up
for Public Polling by qualified visitors to the 60th Hong Kong Brands
and Products Expo (HKBPE)'; and they are also required to attend an
imtarview at the Final Judgi Ggl Meeting and give a presentation (about 10
minutesg) to the Judging Pan

All admizzion fees are waived, but entrants should baar On-site
Assessment fees HKE3,000. A company entering the Final Judging
should also pay HK325,000 {for member of BDC or exhibitor of the 60th
HKEPE) or HKSEE.,DGG {for othars), to cover part of the administrative and
promoticnal costs

The judging will be conducted basad on two aspects, i.e. “Branding
Strength” and “Intermnationalisation Initiative”. For “Branding Strength”,
assessment is primarily based on six factors includin?_ “Reputation
(Hong Kong, Chinese Mainland and Overseas)”, “Distinctivenass”,
“Innovation”, “Cuality”, “Image™ and “Environmental Performance, Social
Rasp-nnsmlllt and Corporate Govermnmance®. For ®Internationalisation
Initiative™, evaluation is mainly based on the efforts and achievements in
areas of “Global Perspactive”, “Intemational Operation™ and “Hong Kong
Connections™.

Entries should go through a Preliminary Screening befora entering the
Final Judging, which in tum consists of an interview by the Final Judging
Panel and a Public Polling held at the HKBPE venue. Final decision is
based on review by Judging Panel with the resultz of Public Polling and
On-site Aszaszment takan into consideration.

All decisions made by the Judging Panel and the Organisar will be final
and binding in all respects of all matters relating to the Awards.

Final Judging Panel of Go Global Top Brand Awards and Go Global Top
Sarvice Brand Awards comprisas:
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The Presentation Ceremony-cum-Gala Dinner of 2026 Awards will be
hald on the evening of 2 February 2027 at Convention Hall, Hong Kong
Comvention and Exhibition Centra, to be officiated by Financial Secretany
The Honourable Paul Chan, GBM, GBS, MH, JP and top officials of

FBmREER HONG KONG BRAND DEVELOPMENT COUNCIL

HKSAR Government.
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Mr Peter Yan, JP, Diractor-General of the Office for Attracting Strategic

Entarprizes {Cham'nan of Judging Panel)

Dr Ma Kai Yum, BES, Exacutwe Vice President of the Chinese

Manufacturers® Association of H

Mr Wang Huabin, Vice Chai ong nEIurrg Kong Chinese Enterprises

Aszsociation

BE: EllisI Wong, Vice Chairman of the Hong Kong Brand Development
unci

Mr Tarance Chiu, Cnmmlssmnar of the Hong Kong Export Cradit

Insurance C
Mr Chang Ka Mun, Emm.rtl'm Director of HKUST Li & Fung Supply Chain
Instituta
Mr C=car Wong, Acting Chief Business Davelnpment Officer of the Hong
Kong Science and Technology Parks Corporation
BEHE (FE) AWARDS SCHEDULE (TENTATIVE)
A Date ¥ lem
20265 TATEAIA BEERA
2026 Enrolment
20264511 H190 09
19 MNov 2026 Preliminary Screening
2006812 412 A #2027 1828 FIBiﬁJ e
12 Dec 2026 - 2 Jan 2027 Public Poliing
202741 A6A RIS
6 Jan 2027 Final .hda
20272 H2A S I
2 Feb 2027 Awards Presentation

Ceremony-cum-Gala Dinner

BEWT Tel - 25428634
E# Email - amr3@cma.org.hk

: FATPE T R Gk RS A A F ST, CMA Building, 64 Connaught Road Gentral, Hong Kong
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